Calgary Stampede
2009 Guest and Stampede
Market Snapshots
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Highlights

e Unmatched event awareness

— 87% mention the Stampede as a summer activity to see
and do in Calgary. (more than double any other event).

— 99% of Calgarians say they are familiar with the event.

e Not just for tourists

— 78% Dbelieve the Stampede is an important part of Calgary’s
unigue identity and 93% say It provides the city with a
positive reputation.
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Summer Activities - Top Mentions

First, when thinking about summer events, attractions, and activities in Calgary which ones come to mind?

Calgary Stampede 87%
Festivals (Net) _37%
Folkfest 16%
Lilac festival 13%
Given strong familiarity
with the event it is not
Parks (Net) _ 31% surprising to see the
) Calgary Stampede
Heritage Park 21% dominate top-of-mind
mentions of activities in
Calaway Park 15% Calgary in the summer.
99%0 say they are
Z00 19%
C
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Overall Impressions of Calgary Stampede

Q1. How would you rate your overall impression of the Calgary Stampede? Please use a scale of very favourable, somewhat favourable, not
very favourable or not at all favourable.

Very
favourable

Somewhat
favourable

Not very
favourable

Not at all
favourable

Don’t know

0%

5%

9%

37%

48%

> Favourable: 85%
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2009 Event Highlights

e The event has a unique ability to draw visitors from
all walks of life. Appeal and attendance transcends
most demographic categories.

— Geographic definitions are important - 74% of
2009 visitors are local, increased regional
audience.

— Targeted opportunities exist to reach specific

segments of the population with different
attractions.

e Visitation habits demonstrate participation in a wide
variety of programming offers.

e Guest experience ratings continue to be very strong.

— 75% of those surveyed offered a very positive assessment
of their experiences.
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Where are they from?

Q2.1 Visitors to the Stampede Park come from all over the world and 1 would like to know where you are
visiting from. Are you visiting the Stampede from ...?

Calgary proper or an outlying town or

. R (o)
acreage immediately area 73%

Another city or town within Alberta 11%

Another city or town within Canada, but

Current economic
outside Alberta 8%

conditions do impact
tourist rates. A strong
push towards regional
4% marketing helped hold
provincial and national
tourist numbers.

Or, are you visiting from the United
States

Or, are you visiting from another

Country 4%
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Who were our Guests this year?

Household Composition
Male 49%0
- Single, with parents - 18%
Female 51%%

Single on own - 2304

13-17 . 11% Single with children I3%

Couple with no children . 15%

Couple living with children - 2295

Couple with grown children . 16%0

The demographic Other I
65+ I5% profile of our visitors
is closely aligned
Not stated I3% with the profiles of Not stated I
the community
generally.

6 Base: Sponsorship (n=687)
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What Did you do today?

Q15. To the best of your ability please tell me all of the things you did today - including events, programs,
entertainment, etc.

Ag-tivity in the City 8%

Baby animals in the barns 7%

Stampede Store 1% . . .
Other:-SPECTEY. 4% Animal program «Cattle penning 3%

S 05> Heavy horse pull 4%
Rodeo 16%DeOpI & Y P

, Horse shows 6%
" /]

Indian Village 8%

Saddledome Lane 2%

Stock show2%
chuckwagon races/ Evening Stage Baby animals in the barns 7%
show 6% Cows in the barns 11%

) (I)?otary Dream home 7%
Lions $250,000 3% Kinsmen Cars 3%

Great Stampede Lottery Tickets 4%
Casino — outside of the park 3%

Horses in exhibits 14%

Superdogs 11%b

Stampede Slots in the Big Four 4% Coca Cola stage 16%

Weadickville 3% Enbridge stage 3%o

vening stage show - Grandstand
1%
Nashville north 5%

Youth talent search shows 0%

Vendors on the midway 10%b

The Range (Food Centre in the Big /

Four) Vendors on the midway 6%
Stampede Oasis area in the BMO

Beer Gardens 6% centre 12%

Crafts / Arts Displays 9%

Food 51% Military / Canadian Forces Display
10%

Rides 34%

BMO Centre / commercial exhibits

419%
Western Art Show in the BMO Centre
(AKA Western Showcase) 11%

Games 32%

(o)
Bell RodeoX 3% Western Living Show in the BMO

o,
The Bell GetAway in the Big Four 5% Centre (AKA Western Showcase) 9%



What they enjoyed most

Q17. Looking back on everything you did and saw today, what did you enjoy the most, or what was your
favorite part of the day?

Animal program 2% ) -
Indian Village 1% Horses in exhibits 2%

Chuck 29 Ag-tivity in the City 1%
uckwagon races %o Baby animals in the barns 1%

Heavy horse pull 1%
Horse shows 1%
Cows in the barns 1%

Rodeo 13%

The GetAway in the Big Four 1% © ———Superdogs 5%

/— (Coca Cola Stage) 4%

Nashville north 2%

/—Enbridge stage 1%

Q\\Stam pede Slots in the Big Four 1%
Casino - outside of the park 1%

\\R()tary e o 10
\Rides 15%
Food 6%

729%0 of visitors will

Western Living Show in the BMO Centre
(AKA Western Show 1%

Military / Canadian Forces Display 1%
Crafts / Arts Displays 1%—/
Western Art Show in the BMO Centre
(AKA Western Sh 2%

Stampede Oasis area in the BMO Centre

2%

BMO centre / commercial exhibits
12%

Vendors on the midway 1%

Games 5%

stop in the BMO
Centre for some type
ZINC of activity.
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Visitation in the BMO Centre

What did you get to see and do while visiting the BMO Centre?

Explored the commercial exhibits 70%

Shopped 62%

Stampede Market

Reviewed art exhibits 45%

Stopped at the Oasis 28946
Just sat in Oasis 249%
Watched ATCO Kitchen theatre 229
Sampled Wine 15% «— | Western Oasis

ZINC G Q
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Who visited the Stampede Market in the
BMO Centre?

Age

B 1126

g
1896

2990 Average Age of
17% Stampede Market

Male 49% 25-34 Visitors:33 years
62% ' 21%0
] | - 0 o
emaile 35-44
(¢)
o . 169

18%0
45-54 .

12%0
12%0
55-64 ' 796 B CS Park
5%06 B Stampede Market

& Q

@”g@fé@mﬁ AngusReidSiratcgios

13-17

18-24

Note: These demographics represent 65+
respondents who participated and
visited the Stampede Market only.

Bl 626

Other research shows visitors to the
BMO Centre generally (other venues in
the facility) are slightly older and have

a higher proportion of women.




Shopping at Stampede Market

Did you buy anything when exploring the commercial How much do you estimate you spent while
exhibits shopping in these exhibits

$20 or less 15%%6

$21 - $50 . 27%
Average
spend:
$51 to $100 . 2704 $129.74

$101- $200 15%

$201 +

17%

Base: BMO Kiosks (n=345)

Base: bought something (n=210)

NOTE: 72%b of all Park
visitors will stop in the BMO
Centre for some type of
activity.
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]
Guests Rate Their Experience

S10.1. Overall, how would you rate this year’s Stampede? Please use a scale of 1 to 10, where 1 is '"Very Poor’
and 10 is "Excellent’.

'\
10 - Excellent _ 21%
Positive:
O >-
3y B
_/
S

6 . 5% One of the biggest factors
) impacting overall
5 I 3% NEZ’ZE,Z"I' experiences is the amount a
guest actually sees and does.
4 |1% Simply put, the more they do
~ the better their overall
3 0% _/ experience.
Negative:
o
1 - Very Poor (09
_J
Don’t Know I 1%
C

12 Base: Main exit (n=1,251)
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2009 Observations and Implications

e Benefits of Partnership
— Universal awareness and familiarity
— Positive associations to a strong brand and event

e Audience profile is widespread, but there are
opportunities to target

— Event attracts audience that transcends most demographic
categories

— Opportunities to grow connections with targeted audiences
and become integral part of overall guest experiences.

e Notable potential at Stampede Market

— Roughly 61% of BMO Centre visitors actually shop when
visiting the Stampede Market

— Shoppers are slightly younger than average Park visitors,
— Average spend is $129.
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